ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI KEUNGGULAN BERSAING TERHADAP KINERJA BISNIS

(Studi Pada UMKM Jasa Cuci Yang Berada Di Kota Semarang) by CHANDRA, FEBY FERDIAN PURNA
DAFTAR PUSTAKA 
 
Abebe, M. (2014). Electronic commerce adoption, entrepreneurial orientation and 
small- and medium-sized enterprise (SME) performance. Journal of Small 
Business and Enterprise Development, 21(1), 100–116. 
https://doi.org/10.1108/JSBED-10-2013-0145 
Akimova, I. (2000). Development of Market Orientation and Competitiveness of 
Ukrainian firms. European Journal of Marketing, 34(9/10), 1128–1148. 
https://doi.org/10.1108/03090560010342511 
Aziz, N. N. A., & Samad, S. (2016). Innovation and Competitive Advantage: 
Moderating Effects of Firm Age in Foods Manufacturing SMEs in Malaysia. 
Procedia Economics and Finance, 35(October 2015), 256–266. 
https://doi.org/10.1016/S2212-5671(16)00032-0 
Barbara Stöttinger, Bodo B. Schlegelmilch, S. Z. (2015). International Marketing 
in the Fast Changing World, 340. Retrieved from 
https://books.google.com/books?id=onDWCgAAQBAJ&pgis=1 
de Guimarães, J. C. F., Severo, E. A., & de Vasconcelos, C. R. M. (2018). The 
influence of entrepreneurial, market, knowledge management orientations on 
cleaner production and the sustainable competitive advantage. Journal of 
Cleaner Production, 174, 1653–1663. 
https://doi.org/10.1016/j.jclepro.2017.11.074 
Efrat, K., Hughes, P., Nemkova, E., Souchon, A. L., & Sy-Changco, J. (2018). 
Leveraging of Dynamic export capabilities for competitive advantage and 
performance consequences: Evidence from China. Journal of Business 
Research, 84(August 2017), 114–124. 
https://doi.org/10.1016/j.jbusres.2017.11.018 
Eidizadeh, R., Salehzadeh, R., & Chitsaz Esfahani, A. (2017). Analysing the role 
of business intelligence, knowledge sharing and organisational innovation on 
gaining competitive advantage. Journal of Workplace Learning, 29(4), 250–
267. https://doi.org/10.1108/JWL-07-2016-0070 
Ennew, C., & Devlin, J. (1993). International Journal of Bank Marketing. 
Marketing Intelligence & Planning (Vol. 11). 
https://doi.org/10.1108/EUM0000000001122 
Francis M. Mathooko, M. O. (2015). Article Information : International Journal of 
Operations and Production Manage, 9(8), 40–62. https://doi.org/10.1108/EL-
01-2014-0022 
Hines, R. (2008). Article information : Accounting, Auditing & Accountability 
Journal, 2(2), 72–92. https://doi.org/10.1108/MBE-09-2016-0047 
Hoe, S. L. (2008). Benefiting from customer and competitor knowledge: A market-
based approach to organizational learning. The Learning Organization, 15(3), 
240–250. https://doi.org/10.1108/09696470810868864 
Kam Sing Wong, S. (2012). The influences of entrepreneurial orientation on 
product advantage and new product success. Journal of Chinese 
Entrepreneurship, 4(3), 243–262. 
https://doi.org/10.1108/17561391211262175 
Kamboj, S., & Rahman, Z. (2017). Market orientation, marketing capabilities and 
sustainable innovation. Management Research Review, 40(6), 698–724. 
https://doi.org/10.1108/MRR-09-2014-0225 
Kamukama, N. (2013). Intellectual capital: company’s invisible source of 
competitive advantage. Competitiveness Review, 23(3), 260–283. 
https://doi.org/10.1108/10595421311319834 
Kamukama, N., Ahiauzu, A., & Ntayi, J. M. (2011). Competitive advantage: 
mediator of intellectual capital and performance. Journal of Intellectual 
Capital, 12(1), 152–164. https://doi.org/10.1108/14691931111097953 
Lan, Q., & Wu, S. (2010). An empirical study of entrepreneurial orientation and 
degree of internationalization of small and medium‐ sized Chinese 
manufacturing enterprises. Journal of Chinese Entrepreneurship, 2(1), 53–75. 
https://doi.org/10.1108/17561391011019023 
Li, J. J., & Zhou, K. Z. (2010). How foreign firms achieve competitive advantage 
in the Chinese emerging economy: Managerial ties and market orientation. 
Journal of Business Research, 63(8), 856–862. 
https://doi.org/10.1016/j.jbusres.2009.06.011 
Luu Trong Tuan. (2015). Article information :Entrepreneurial orientation and 
competitive intelligence: cultural intelligence as a moderator. Research in 
Marketing and Entrepreneurship, 17(2), 212–228. 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Maria Jose, R.-G., Pilar, M., & Pilar, T. (2015). Entrepreneurial Orientation and 
Performance of SMEs in the Services Industry. Journal of Organizational 
Change and Management, 28(2). https://doi.org/dx.doi.org/10.1108/JOCM-
01-2015-0020 
Meutia, & Ismail, T. (2012). The Development of Entrepreneurial Social 
Competence and Business Network to Improve Competitive Advantage and 
Business Performance of Small Medium Sized Enterprises: A Case Study of 
Batik Industry in Indonesia. Procedia - Social and Behavioral Sciences, 
65(ICIBSoS), 46–51. https://doi.org/10.1016/j.sbspro.2012.11.089 
 
Muslim Amin Ramayah, Thurasamy Abdullah Mohamad Aldakhil, A. H. K. 
(2015). Nankai Business Review International. Nankai Business Review 
International The TQM Journal International Journal of Retail &amp; 
Distribution Management, 7(7), 89–111. https://doi.org/10.1108/NBRI-08-
2015-0019 
Orietha Eva Rodríguez-Victoria, Francisco Puig, M. G.-L. (2017). Article 
information :Clustering, innovation and hotel competitiveness: evidence from 
the Colombia destination. Contemporary Hospitality Management. 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Qun Tan Carlos M.P. Sousa. (2015). Article information :Leveraging marketing 
capabilities into competitive advantage and export performance. International 
Marketing Review, 32(1), 78–102. 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Sami Kajalo Arto Lindblom. (2015). Article information :Market orientation, 
entrepreneurial orientation and business performance among small retailers. 
Retail & Distribution Management, 43(7). 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Sami Sultan, S. (2014). Enhancing the competitiveness of Palestinian SMEs 
through clustering. EuroMed Journal of Business, 9(2), 164–174. 
https://doi.org/10.1108/EMJB-03-2012-0004 
Siriphattrasophon, S. (2017). Multi-level factors affecting firm competitiveness in 
ASEAN region of small and medium enterprises of Thailand. Kasetsart 
Journal of Social Sciences, 1–7. https://doi.org/10.1016/j.kjss.2017.09.002 
Stephen Korutaro Nkundabanyanga Brendah Akankunda Irene Nalukenge 
Immaculate Tusiime. (2017). Article information :The impact of financial 
management practices and competitive advantage on the loan performance of 
MFIs. Social Economics, 44(1), 114–131. 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Timo Tammi, Jani Saastamoinen, H. R. (2014). Article information :Market 
orientation and smesʼ activity in public sector procurement participation. 
Public Procurement Market, 14(3), 304–327. 
https://doi.org/http://dx.doi.org/10.1108/VINE-10-2013-0063 
Todericiu, R., & Stăniţ, A. (2015). Intellectual Capital – The Key for Sustainable 
Competitive Advantage for the SME’s Sector. Procedia Economics and 
Finance, 27(15), 676–681. https://doi.org/10.1016/S2212-5671(15)01048-5 
Tsou, H.-T., Cheng, C. C. J., & Hsu, H.-Y. (2015). Selecting business partner for 
service delivery co-innovation and competitive advantage. Management 
Decision, 53(9), 2107–2134. https://doi.org/10.1108/MD-01-2015-0014 
 
Weerawardena, J., & Mavondo, F. T. (2011). Capabilities, innovation and 
competitive advantage. Industrial Marketing Management, 40(8), 1220–1223. 
https://doi.org/10.1016/j.indmarman.2011.10.012 
Zhou, K. Z., Brown, J. R., & Dev, C. S. (2009). Market orientation, competitive 
advantage, and performance: A demand-based perspective. Journal of 
Business Research, 62(11), 1063–1070. 
https://doi.org/10.1016/j.jbusres.2008.10.001 
 
